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ED I TO
Dear  p ro fe s s i ona l s  f r om Ga l l e r i e s ,  L i b ra r i e s ,  A rch i ve s  
and  Museums ,  dea r  f r i end s  pa s s i ona ted  by  Cu l t u re ,  A r t  
and  Sc i ence ,  

we  a re  happy  to  d i s c l o se  t he  o f f i c i a l  r e su l t s  o f  t he  
2022  ed i t i on  o f  MuseumWeek .  Pa r t i c ipa t i on  was  
i n t en se  aga in  t h i s  yea r ,  and  we a re  pa r t i cu la r l y  
p l ea sed  abou t  t ha t .  A s  you ' l l  s ee ,  ou r  un i f y i ng  t heme 
o f  i nnova t i on  fo r  soc ia l  impac t  was  o f  pa r t i cu la r  
i n t e re s t  t o  you  on  t h ree  spec i f i c  ha sh tag s :  
# sexua l i t yMW,  #c rea to r sMW and  # f reedomMW.  The  
top i c  o f  s exua l i t y  accoun ted  fo r  2 1 %  o f  t he  exchanges  
and  we see  t h i s  a s  an  i n te re s t i ng  phenomenon :  i t  
wou ld  have  been  impos s i b l e  t o  p ropose  i t ,  we  were  
to ld ,  a  f ew yea r s  ago .  

F rom t he  po in t  o f  v i ew o f  pa r t i c ipa t i on ,  we  wou ld  l i ke  
to  h igh l i gh t  t he  sudden  a r r i va l  o f  La t i n  Amer i ca  i n  t he  
wor ld  rank ing :  A rgen t i na  ha s  moved  up  to  3 rd  
po s i t i on  ( 6 t h  l a s t  yea r ) ,  Mex i co  ha s  moved  up  to  4 t h  
po s i t i on ,  B raz i l  ha s  moved  up  to  6 t h  po s i t i on  ( 9 t h  l a s t  
yea r )  and  Ch i l e  ha s  moved  up  to  7 t h  po s i t i on !  Wh i l e  
MuseumWeek  was  an  even t  t ha t  was  more  marked  by  
pa r t i c ipa t i on  f rom t he  Nor t he rn  Hemi sphe re ,  t h i s  i s  
a l so  an  impor tan t  evo lu t i on  o f  t he  commun i t y.  

T he  second  t h i ng  we wan t  t o  unde r l i ne  i s  t he  smash ing  
a r r i va l  o f  I n s tag ram a s  a  p la t f o rm o f  exp re s s i on  by  
t he  commun i t y.  Wh i l e  i n  202 1  9 8 . 6 %  o f  t he  pa r t i c ipa t i on  
was  on  Tw i t t e r ,  i t  i s  on l y  5 5 . 4%  i n  2022 ,  t o  t he  bene f i t  
o f  I n s tag ram ,  wh i ch  i s  po s i t i oned  a t  43 . 2% .  YouTube  
and  Facebook  have  become i n s ign i f i can t ,  s o  we  w i l l  
u se  t hem l i t t l e  i n  t he  fu tu re .  

MuseumWeek  i s  r e s hap ing  i t s  i den t i t y  and  w i l l  come 
back  w i t h  new exc i t i ng  p ro jec t s  ve r y  soon !  
 
T h i s  wor ld  needs  more  cu l t u re ,  t hank  you  fo r  be ing  a  
l o ya l  and  en thu s ia s t  pa r t i c ipan t  t o  t h i s  even t !  

Warm regard s ,  

Ben jam in  BEN I TA ,  
P re s i den t  o f  Cu l t u re  
Fo r  Cause s  Ne twork
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18,300 
UNIQUE AUTHORS 

103K 
HASHTAGS MENTIONS #
634,4K 
ENGAGEMENT

13,9B 
POTENTIAL REACH

GLOBAL
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CHÂTEAU DE CHAMBORD1st      
16,5k engagement231 posts 🇫🇷FRANCE

The Châ teau de Chambord i n 
Chambord, Centre-Val de Loire, France, 
is one of the most recognisable 
châteaux in the world because of its 
very distinctive French Renaissance 
architecture which blends traditional 
French medieval forms with classical 
Renaissance structures.

Alexandre Leboutet, 
community manager

https://twitter.com/AlexLeboutet

MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

"MuseumWeek is 
the must-attend 
social networking 
event of the 
Domaine national 
de Chambord 
every year. 
Interactive, fun, 
and global, the 
teams take 
pleasure in 
exchanging with 
Internet users from 
all over the world 
on unexpected 
topics in the 
cultural field. " 

With the support of Data by

https://twitter.com/AlexLeboutet


ARCHAEOLOGICAL PARK 
OF POMPEII2nd

🇮🇹ITALY

The Archaeological Park of Pompeii  is 
a decentralised body of the Ministry 
of Culture. It holds special autonomy 
and conce r n s i t s e l f w i t h t h e 
preservat ion,  conservat ion and  
promotion of the public use not only 
of the archaeological site of Pompeii 
but also other museums, cultural 
heritage sites and buildings.

Antonio Benforte 
social media manager

https://twitter.com/antoniobenforte

6,7k engagement 5 posts

"Museumweek is 
the most important 
event in the social 
calendar for 
museums and the 
heritage sector, 
and we have 
taken part in this 
amazing 
adventure every 
year since 2017!"

MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

With the support of Data by

https://twitter.com/antoniobenforte


YAMATANE MUSEUM3rd
🇯🇵JAPAN

The  Yamatane Museum is a 
museum in Japan specializing in 
the nihonga style of Japanese 
watercolour painting. It is run by 
the Yamatane art foundation. 

The Yamatane museum was 
opened in 1966 by the Yamatane 
art foundation, an organization 
based on the personal collection 
of Yamazaki Taneji and the 
corporate collection of Yamatane 
securities (now SMBC Friend 
Securities). There is a long-term 
exhibition of lesser works, with 
periodic displays organized. The 
foundation organizes moving 
exhibitions of works in their 
possession. The museum owns 
famous n i honga pa in t i ng s 
including some with "object of 
national cultural significance" 
status . The quality of their 
collection is very high. 

4,4k engagement 14 posts

MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

With the support of Data by



MUSEO SOUMAYA4th
🇲🇽MEXICO

The Museo Soumaya is a private 
museum in Mexico City and a non-
profit cultural institution with two 
museum buildings in Mexico City — 
Plaza Carso and Plaza Loreto.

Ana Paula Robleda 
Communication and 
Education Coordinator

https://twitter.com/anapau_rb

4k engagement 155 posts

"Museum Week is 
a fantastic 
opportunity to  
connect with 
new audiences!" 

MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

With the support of Data by

Carlos Reyna 
community manager

https://twitter.com/MxCarlosReyna

https://twitter.com/anapau_rb
https://twitter.com/MxCarlosReyna


BIBLIOTECA E COMPLESSO 
MONUMENTALE DEI GIROLAMINI5th

T h e B i b l i o t e c a e C o m p l e s s o 
monumentale dei Girolamini is an 
indipendent Institute of the Ministry of 
Culture. The library -with a huge 
monumental complex located in the 
heart of Naples- takes its name from 
the Oratorian Fathers Congregation, 
founded in Rome in 1 5 6 1 and 
introduced in Naples in 1586. The 
fathers immediately assumed a 
leading role in the cultural life of the 
city, becoming promoters of the 
values of study, arts and music, and 
creating some "open" institutions, such 
as the library and the picture gallery. 
The various buildings that currently 
compose the complex - library, 
cloisters, church, oratories, musical 
archive, art gallery - are now 
subjected to an extensive restoration 
work.

Deanna Castino 
community manager

https://twitter.com/deanna_castino

3,4k engagement 1,2k posts (!) 🇮🇹ITALY

"Sharing contents during 
the 2022 #MuseumWeek 
global event was an 
intense, exciting 
experience, that gave us 
the chance to bring to 
light the astonishing 
richness of Biblioteca e 
Complesso monumentale 
dei Girolamini cultural 
heritage and, at the same 
time, to bring together 
museums, galleries, 
libraries and art lovers all 
over the world. New 
friendships were created 
and we are ready to 
cultivate them, being 
aware of the importance 
of those fundamental 
connections, trying to 
learn from each other 
and to keep on 
promoting our cultural 
treasures" 

MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

With the support of Data by

https://twitter.com/deanna_castino


1 - CHÂTEAU DE CHAMBORD

2 - ARCHAEOLOGICAL PARK OF POMPEII

3 - YAMATANE MUSEUM

4 - MUSEO SOUMAYA

5 - LIBRARY AND MONUMENTAL COMPLEX OF THE GIROLAMINI

6 - MUSEUM OF MODERN ART OF PARIS

7 - THE EGYPTIAN MUSEUM

8 - ROYAL PALACE OF NAPLES

9 - ROYAL PALACE OF CASERTA

10 - NATIONAL ARCHAEOLOGICAL MUSEUM OF CAGLIARI

11 - MUSEO VIOLETA PARRA

12 - MUSEI REALI TORINO

13 - OPERA DEL DUOMO DI FIRENZE

14 - MUSEI ITALIANI

15 - MUSÉE DES BEAUX-ARTS DE LYON
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MOST  ENGAGING 
CULTURAL  INS T I TU T IONS

With the support of Data by



16 - YAD VASHEM

17 - MEHRANGARH MUSEUM TRUST

18 - MUSEO ARCHEOLOGICO NAZIONALE EBOLIE 
MEDIA VALLE SELE

19 - MUSÉE DE CLUNY

20 - MUSÉE DE NOUVELLE-CALÉDONIE

21 - MUSEO GYPSOTHECA ANTONIO CANOVA

22 - MUSEO LÁZARO GALDIANO

23 - CHHATRAPATI SHIVAJI MAHARAJ VASTU SANGRAHALAYA

24 - PARCO ARCHEOLOGICO DI PAESTUM

25 - MUSEO NACIONAL DE BELLAS ARTES

26 - THE NATIONAL ART CENTER OF TOKYO

27 - MUSEO PICASSO MÁLAGA

28 - FUNDACIÓN PROA

29 - MATSUOKA MUSEUM OF ART

30 - MUSEO DELLA CANAPA
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CULTURAL  INS T I TU T IONS
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GRANADEROS A CABALLO

🇦🇷
AR

24,2k engagement

146 posts

O THER

2

ARCHAEOLOGY & ART

🇺🇸
US

24,8k engagement

17 posts1

JUVENTUS FOOTBALL CLUB

🇮🇹
IT

5,2k engagement

7 posts3
GO TÜRKIYE

🇹🇷
TR

3k engagement

1 post4
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MUSEUMWEEK  TEAM 2022

🇫🇷
MARIANNE TISSANDIER

MW AMBASSADOR FOR UK, 
ASSISTANT CURATOR AT OXFORDSHIRE 

COUNTY COUNCIL

ALEXANDER WOODWARD

MARTA PEINADOR

🇪🇸

MW AMBASSADOR FOR OCEANIA. 
COLLECTION MANAGER AND 

CONSERVATOR IN NEW CALEDONIA

MW AMBASSADOR FOR SPAIN, DIGITAL 
STRATEGIST & SOCIAL MEDIA FOR 

MUSEUMS, ICOM MEMBER

MARGHERITA FAVA

🇮🇹
MW AMBASSADOR FOR ITALY, 

MUSEUM PROFESSIONNAL

🇬🇧

MW AMBASSADOR FOR UK,COLLECTIONS 
PROGRAMME MANAGER, HAMPSHIRE 

CULTURAL TRUST

EMMA BANKS

🇬🇧

GEMA IBAÑEZ

🇪🇸
MW AMBASSADOR FOR SPAIN,

MW AMBASSADOR FOR UK, 
DIGITAL ENGAGEMENT OFFICER 

SOUTH WEST MUSEUM 
DEVELOPMENT

POLLY ALLEN

MW AMBASSADOR FOR CANADA, 
SENIOR MARKETING, COMMUNICATIONS 

MANAGER, MUSEUM OF 
ANTHROPOLOGY, VANCOUVER

BONNIE SUN

🇨🇦

MW AMBASSADOR FOR USA, 
DIGITAL COMMS, MARKETING 

STRATEGIST

BRITTANY HOLMES

MW AMBASSADOR FOR CANADA, VICE 
PRESIDENT- MUSEUM ASSOCIATION 

NEWFOUNDLAND LABRADOR

MW AMBASSADOR FOR USA, 
CURATOR OF EDUCATION, NORTH 
CAROLINA MARITIME MUSEUM AT 

SOUTHPORT

KATY MENNE

🇺🇸 🇺🇸

MW AMBASSADOR FOR USA, 
COMMUNICATIONS DIRECTOR AT 

THE GLASS HOUSE

CHRISTA CARR

🇺🇸
LINDA HICKEY

🇨🇦

IANO FLÁVIO MAIA

🇧🇷
FERNANDA MARTINEZ

MW AMBASSADOR FOR LATIN 
AMERICA, MUSEUM WORKER

🇨🇱
MW AMBASSADOR FOR LATIN 

AMERICA, SOCIAL MEDIA MANAGER 
AND STRATEGIST FOR 3 MEXICAN 

MUSEUMS

ANDREA GONZÁLEZ

MW AMBASSADOR FOR LATIN 
AMERICA, MUSEUM DIRECTOR IN 

PUEBLA CITY, MEXICO.

EDSON ARMANDO

🇲🇽🇲🇽
MW AMBASSADOR FOR BRAZIL, 

JOURNALIST AT THE MUSEU CÂMARA 
CASCUDO/UFRN

VISSIA LUCARELLI

🇮🇹
MW AMBASSADOR FOR ITALY, 
DIGITAL PR, ART HISTORIAN, 

WRITER, EDUCATOR

CLAUDIA PORTO

MW AMBASSADOR FOR BRAZIL,  
MUSEUMS ACTIVIST, SOCIAL MEDIA 

STRATEGIST & ICOM MEMBER

🇧🇷

DOMINIQUE VALANSI

🇧🇷
MW AMBASSADOR FOR BRAZIL, DIGITAL 

CONTENT COORDINATOR MUSEU DE 
ARTE MODERNA DO RIO DE JANEIRO

MW AMBASSADOR FOR MOROCCO, 
CULTURAL MEDIATOR AT MOHAMMED 

VI MUSEUM OF MODERN AND 
CONTEMPORARY ART

ABIR ABOULMANADEL 

🇲🇦

🇬🇧

With the support of Data by



MUSEUMWEEK  TEAM 2022

MW AMBASSADOR FOR LATIN 
AMERICA, MUSEUM DIRECTOR IN 

PUEBLA CITY, MEXICO.

EDSON ARMANDO

🇲🇽

With the support of Data by

https://twitter.com/hiper_edson

"Getting to 
interact with other 
organizations and 
form connections 
around the globe 
has made me a 
better museum 
professional!" MW AMBASSADOR FOR USA, 

CURATOR OF EDUCATION, NORTH 
CAROLINA MARITIME MUSEUM AT 

SOUTHPORT

KATY MENNE

🇺🇸

https://twitter.com/Menne_wanderings

"It was one of the richest 
e x p e r i e n c e s o f m y 
p r o f e s s i o n a l c a r e e r , 
e s pec i a ll y b e cau s e I 
w o r k e d w i t h a 
mult icul tural team of 
people from all over the 
world! I also had the 
pleasure of helping and 
gu i d i n g my Mex i can 
colleagues in promoting 
their content! Mexican 
museums are finally in the 
top 10 and I am very 
proud of that!" 

https://twitter.com/hiper_edson
https://twitter.com/Menne_wanderings


MUSEUMWEEK  TEAM 2022

With the support of Data by

https://twitter.com/misspallen

"MuseumWeek was such a 
great way to connect with 
museums from around the 
world, and to learn from 
each other. I worked with 
two other UK ambassadors 
to highlight the best social 
media posts from the UK 
and Northern Ireland, but 
I also loved seeing the 
hashtags spread across 
d i f ferent g lobal t ime 
zones. It’s really inspiring" 

https://twitter.com/domvalansi

"MuseumWeek was an 
oppor tun i t y to meet 
professionals in Brazilian 
museology and delve 
into the qual i ty and 
d i v e r s i t y o f t h e 
collections." 

MW AMBASSADOR FOR UK, 
DIGITAL ENGAGEMENT OFFICER 

SOUTH WEST MUSEUM 
DEVELOPMENT

POLLY ALLEN

🇬🇧

DOMINIQUE VALANSI

🇧🇷

MW AMBASSADOR FOR BRAZIL, DIGITAL 
CONTENT COORDINATOR MUSEU DE 
ARTE MODERNA DO RIO DE JANEIRO

https://twitter.com/misspallen
https://twitter.com/domvalansi

